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Openness to Change

SEL F-DIRECTION

STIMULATION

HEDONISM

ACHIEV EMENT

Self-Transcendence

UNN ERSALISV

BENEVOLENCE

CONFORMITY | TRADITION

SECURITY

POWER

Self-Enhancement

Conservation

Source: Adapted from Bilsky & Schwartz, 1994, p8186chwartz, 1994, p. 24, 1996, p. 5.







15.

1. Protecting the environment, preserving nature (self-transcendent biospheric values)
Unity with nature, fitting into nature (self-transcendent biospheric values)
Respecting the earth, harmony with other species (self-transcendent biospheric
values)

world at peace, free ot war and conflict (self-transcendent altruistic values)

5. Social justice, correcting injustice care for the weak (self-transcendent altruistic
values)

6. Equality, equal opportunity for all (self-transcendent altruistic values)

7. Honoring parents and elders, showing respect (conservatism or traditional values)

8. Family security, safety for loved ones (conservatism or traditional values)

9. Self-discipline, self-restraint, resistance to temptation (conservatism or traditional
values)

10. Authority, the right to lead or command (self-enhancement or egoistic values)

11. Influential, having an impact on people and events (self-enhancement or egoistic
values)

12. Wealth, material possessions, money (self-enhancement or egoistic values)

13. A varied life, filed with challenge, novelty, and change (openness to change values)

14. An exciting life, stimulating experiences (openness to change values)
Curious, interested in everything, exploring (openness to change values)
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Holiday preference Ecotourism Interest (E)
Ecotourism holiday 4@
Wildlife watching and photography holiday 4G
Volunteer ecotourism holiday 36
Sun and surf beach holiday - JOrxx
Luxury resort holiday L Trex
Nightlife, shopping and gaming holiday - 35%*x

*kk p< 001




Holiday preference...

Ecotourism nature based
holiday

Wildlife watching or
wildlife photography
holiday

Volunteer ecotourism
holiday

Sun and surf beach
holiday

Luxury resort holiday
Nightlife, gaming and
shopping holiday

Environmental
beliefs NEP

24x%

27##+

.28***

- DQxkk
- D rRk

- 3G%*

Love and
care for
nature LCN

.33***

.32***

.30***

- DA x*
- 34 F*k

_.36***

_ _ Socio- —
Biospheric — Egoistic
altruistic
values values
values
38*** 21** - 37***
33*** 4% -21**
34FEx AL -.36***
-.26%** -13* 12
-.36*** -.16* 37r**
- 4 3x** =21 %* 46

* p<.05, **p<.01, **p<.001
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Values and general interest in ecotourism (El)aAgs other tourism activities

Biospheric Socio-altruistic Egoistic
values values values

Ecotourism interest El 47 R A6 * =37 ***
sun and surf -.06 -.03 .00
shopping -.24 F** -.06 A7 **
gambling -.13 * -.04 A3 *
exciting nightlife -17 ** -.21 ** 24 *F*
g;)i://\;ﬁgboating and 4-wheel 02 _13 * 09
wine and food tasting -.01 A3 * -.01
historical sites and museums 23 *** 12 -.21  **
learning about other cultures 22 Fx* A5 * -.29 ***

*p<.05, **p<.01, ***p<.001



Socio-

Agreement with Biospheric altruistic E goistic
values values values

As a touristl believe thatlam entitled to travel anywhere
and anyhow I choose as | have paid forthe personal -.18*x* -.15* 19 *x
experience. (C)
As a touristlfeellam entitled to use as much water/
power/resources during myvisitas Ithink fitformyown - 21** -.09 2 3*Fx*
enjoyment. (C)
I preferleisure activities and tourism experiences where |
can justhave fun,relax,and spend moneyon doing - 16** -.12 A7 xx
whatllike how Ilike. (C)
As a touristitis very importantto me thattourism
products, services and venues are partofa "green" S 2 xEx 22 - 40Q***
accreditation system .
Iwould choose a tourism productor service which
adopts a "green"accreditation overone thatdoes notif AT 15* -.39***
the choice is available.
I believe  should definitely considerm yim pacton earth e PR  ogans
and other cultures when Imake mytravelchoices.
lsupportclosure to the public ofsom e national parks
and wilderness areas to protectthe environmentfrom 20** 13* - .1 9**

harm due to human activity.

*p < .05 ** p < .01 ***p < 001

Note: (C)= Consum ptive attitudes




Spearman’'s Rho correlations between behaviourdltamthree value orientations

How often do you?

practise recycling

use public transport to minimize car
use

conserve energy

conserve water

use energy or water efficient
household devices

make special effort to buy products
that are environmentally friendly

make special effort to buy recycled
paper and plastic products

boycott companies with poor
environmental record

vote for candidates with green
platform

sign environmental petitions

Biospheric
values

.16

.15

.20

A3

.16

.40

.29

.36

43

.34

Socio-

*

**

**

**

**

**

**

—— Egositic
altruistic values
values

.06 -.13 *

-.02 -.13

.02 -.13 *

-.03 -.03

A1 -.10

*%*

A2 -.28

.15 -.19 **

*%
A7 -.25

*%
.15 -.30

*%*
A7 -27

* p<.05 ** p< .01 *** p<.001



Relationship between value orientation and williags to pay and willingness to

sacrifice to protect the environmént
|

Biospheric aItSrL?i(;lt(i)é Egoistic
values values
values
I would be willing to g:ontribu_te extra 5% T —— 10 S 3] e
of cost for conservation of wildlife = = =
I would be willing to contribute extra 10% 39wk 04 L2 xaw

of cost for conservation of wildlife

I would be willing to pay much higher
prices for many goods and services in 43 Fr* .08 -.29  ***
order to protect the environment

I would be willing to accept cuts in my
standard of living in order to protect the 41 Fr* .05 -.28 ***
environment

***p<.001




LCN

Biospheric values

Interest Love and care for nature

W "

Sun and surf 09

Shopping _17*

Gambling -.20%*

Exciting nightlife -.10

Power boating or 4-wheel driving .00

Wine and food tasting .09

Historical sites and museums .36***

Learning about other cultures .36+

.47***
-.06
- 24***
-.13*
- 17**
-.02
-.01

i 23***

i 22***

* p<05 *% p<01 *kk p<001




Agreement with Love and care Biospheric

for nature LCN values
As a tourist | feel that | am entitled to travel anywhere anyhow | 15+ 18%*
choose as | have paid for the experience (C) ' '
|
As a tourist | feel that | am entitled use as much water/power/
- .20** -.21**
resources as | think fit for my own enjoyment (C)
| prefer leisure activities and tourism experiences where | can
just have fun, relax, and spend money doing what I like, how | - .15* -.16**
like (C)
As a touristitis very important to me that tourism products,
.51*** .52***
services and venues are part of a green accreditation system
I would choose a tourism product or services which adopts a
"green" accreditation system over one that does not if the A6 AT
choice is available
I support the closure of some national parks and wilderness
areas to protect the environment from ham due to human .15* .20**

activity

*p < .05, **p < .01, ***p < .001

Note: (C) - Consum ptive attitudes

035



Love and - .
How often do you? care for Blszlzhees”c
nature LCN
.

practise recycling .19** .16*
use public transport to minimise car use .10 .15*
conserve energy L29*** 20**
conserve water .22** 13>
use energy or water efficient household devices L29*** .16*
make special effort to buy products that are
environmentally friendly A2 F* AQ*FF*
make special effort to buy recycled paper and
plastic products 37 L29%**
boycott companies with poor environmental
record RN Reieied .36***
vote for candidates with green platform AR S e A3FE*
sign environmental petitions A4FF* L34F*F*

*p < .05, **p < .01, ***p < .001




Love and

Biospheric
ltem care for
values
nature LCN
|
| would be happy to contribute an extra 5% of cost
of a tourism package towards conservation of
wildlife and the natural environment 43> A6***
| would be happy to contribute an extra 10% of
cost of a tourism package towards conservation of
wildlife and the natural environment 37 .39**
I would be willing to pay much higher prices for
many goods and services in order to protect the
environment LB1*** AQFEx
| would be willing to accept cuts in my standard of
living in order to protect the environment 58*** IR N Rl

*p<.05, **p<.01, *** p<.001
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6 1 1

Summary of regression predicting willingness to pay much higher pricgedais
and services in order to protect the environment (N = 245)

Variable (predictor) B SEB
(Constant) -.55 .67
Biospheric value orientation .16 17 .07
NEP .02 .01 12
Love and care for nature LCN 74 .09 52%r*
Note: R*=.383
*** n<.001
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6 1 1

N
Summary of regression predicting willingness toeptcuts in one’s standaof

living to protect the environment (N = 245)

Variable (predictor) B SEB
(Constant) -.06 .68
Biospheric value orientation 19 A7 .08
NEP .01 .01 .09
Love and care for nature LCN .69 13 AQFH*
Note: R*=.342
ek n< 001

NB: Collinearity statistics of Tolerance and VIFw ere wellw thin acceptable limits.
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SELF TRANSCENDENCE

BIOSPHERIC VALUE
ORIENTATION

SOCIO-ALTRUISTIC
VALUE ORIENTATION

EGOISTIC VALUE
ORIENTATION

v

ECOLOGICAL WORLDVIEW

LOVE AND
CARING FOR
NATURE

ECOTOURISM
preferences and
interests

PRO-

ENVIRONMENTAL
attitudes,
behaviours,
behavioural
intentions,
willingness to pay

SELF ENHANCEMENT

EGOISTIC WORLDVIEW

MAINSTREAM

TOURISM
preferences and
interests

CONSUMPTIVE
attitudes
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