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Overview
� Why talk about linking theory and practice?

� Waste Watch’s – how does our work relate to behaviour change theory?

� Challenges and opportunities

� Q & A sessions



The community waste sector



Community-based behaviour change



Behaviour change initiatives



Awareness of behaviour change theory by ‘on 
the ground’ practitioners (2006)
4 Es model of behaviour change:

- 3% of community organisations aware of the 4 Es model 

- 9% of local authorities aware and using 4 Es model

Behaviour change theory:

- 0% community projects aware or testing 

behaviour change theory

- 12 % of LAs claimed to be 

testing theoretical approaches



Introduction – why talk about linking theory 
and practice?

Are ‘on the ground’ practitioners aware of behaviour change theory? 

Out of 25 community organisations and local authorities engaging in 
community-based waste behaviour change initiatives interviewed in 
2006, only 1 stated that they were aware of the ‘4 Es’ model of 
behaviour change (featured in UK Sustainable Development Strategy).



Waste Watch
� Set up in 1987 

� A national environmental organisation working to change the way people use 
the world’s natural resources

� Funded by charitable trusts, corporate sector, local and central government 
and membership

� Working with businesses, schools, communities, local authorities and public 
bodies for a less wasteful society

� ‘Doing’ behaviour change on the ground – but how conscious are we of how 
we are translating behaviour change theory?



Behaviour change ‘on the ground’
� Communication campaigns

� Doorstepping

� Anti-contamination campaigns 

� Collection crew training

� Community outreach

� Waste education in schools

� Direct engagement



Communication campaigns
� Media and advertising campaigns

� Tapping into injunctive norms by linking with accepted behaviours

� Engage by raising awareness 



Doorstepping  
� Method of face-to-face communication with householders – practiced by 
Waste Watch since 2002

� Reinforces injunctive norms by explaining the kind of behaviour that is 
expected

� Enable by providing information and enhancing public knowledge



Anti- contamination campaigns
� Communication campaign

� Reinforces injunctive and descriptive norms by shaming unacceptable 
behaviour

� Enable by providing information
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Collection crew training
� Formal training sessions with recycling collection crew

� Reinforces descriptive norms by emphasising importance of reliable and 
consistent service

� Enable by providing information



Community outreach
� Direct interaction with communities through residents associations, 
community group and faith groups

� Tapping into injunctive norms by linking with accepted behaviours

� Enable by providing information in a format accessible to different 
communities and removing language barriers



Schools waste education
� Educational activities in schools, e.g. waste audits, paper making

� Take Home Action on Waste – proving the impact of ‘pester power’

� Using descriptive norms by demonstrating desirable behaviours

� Enable by educating



Direct engagement
� ‘What not to waste’ project (2006)

� Tapping into descriptive and injunctive norms by demonstrating desirable 
behaviours

� Enable by providing information and hands-on support to 16 London 
families to reduce, reuse & recycle



Challenges

� Monitoring and evaluation – can we prove behaviour change is happening?

� Small sample sizes 

� Funding for action research

� Developing practical behaviour change approaches – beyond marketing



Opportunities

� Closer cooperation between academic/ research institutions and delivery 
agents

� Policy focus on behaviour change 

� New funding opportunities, e.g. ESRC/ Defra Research Centre for
Sustainable Behaviours

� Increasing public awareness of environmental issues due to media focus



Contact

Claudia Kuss-Tenzer
Senior Consultant (Research)
Waste Watch
Tel: 0207 549 0311
Email: claudia.kuss-tenzer@wastewatch.org.uk


