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Overview

Why talk about linking theory and practice?
Waste Watch’s — how does our work relate to behaviour change theory?
Challenges and opportunities

Q & A sessions
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Type

Small community growp

What they do

Provide niche service on

How they tackle behaviowr

chamnge on washe

“Erable” - provwides acoess Lo

Lewel of engagement with
individuals /HH to encourage
behaviour change

Often litte — works by opening up

Special featuresf positive
Outcomes [non-waste)

Mav boost community social

distribubte urrsanted goods
for ne-use

provide aocess to service

{=q. local small scale in response o servioe B information. (eq. ness opportunities to recycle capital - l.e. through using
charity/church/CA) =zl idengified by the prosiding compoasting services, re- woluntesrs

group; trplcally delivernsd wse collection, small-scke

by wolumbesrs recycing )
Commaunity sector social Be-use/refurbishment “Erable” - no exoliclE &nsanement Little none Intermesdiate Labowr Market
enferprisefcommunity with households/persuasion to TILM ) regeneration outonmies
group Collect, refurbish & chamge behaviour - simply are major park of mission

Social benafis to low income
households

Commaunity sector social
anterprise (moded 1)

Provide "mainstream’
rescycling

oollectiones cormipasting
services; tvplcally

“Erable” - provide service only —
no axira community engagement,
May provide servioss wherns
commendal contractors don't —

Littles none - sxcept whers
doarstepping used to boast

participation

ILM s part of central purpose

May provide ‘niche’ services to
‘heard to reach” groups

oollectiones cormipasting
sarvices; typlcally
oontractsd to LA, Operats in
simillar way to commercial
COMmpanies.

provwide servioss whens
coemumerdal contractors don't -

&.g. for ‘hard to reach’ groups

participation

contracted o L& &.g. for ‘hard to reach’ groups

Developing ILM is czntral to

operating model.
Comimanity Sectar socal Frovide malnsiresm Frovide service only - No exira Litile none - excest whens Littk=/rn Inwalvement
anterprise (moded i) rescycling community engagement. May doarstepping used o boost

May provide ‘niche’ services to
‘i to reach” growps - but not

always
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Community-based behaviour change
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Tvpe

"Using d

What they do

B rEtEnDing,
often with community
partmer

How they tackle behaviour
change on wastea

be part of CArmpaign (next | :

]-. oF stand alone initative
to boost participation in
Bres

Level of engagement with
individuals /HH Lo encourage
behaviour change

=Te - lace bo face, personally
teilared edvice. Generally ons-off
contact

Special
features/ positive
Dutcomes | non-waste

Local Authority

Runming large acale
‘behaviour change'
CAMMpaIgn

particular

"Enalble’ & "encourage’ by
providing package of services
B fresssges,

Tvpically deliverad throwgh
standard comms channals

Typically “top down’ campaign

May invelée on-geing comms &
relabed events but typically little
‘hands-on' engagerment

Little opportunity for sockal
baarming

But.. may tackle barriers
fram social paych norms

Local Autharity

Frovide “‘mainstraam”
racyeling

collections/ compaosting
sarvioas

Frovide sarvice only - no extra
cpmmunity angsgemant.

Typically complemented by
standard infafcomms

Littlefnone - exospt whers
doorstepping usad o boost

participation
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Behaviour change initiatives

Table 3.1 Areas in which the project is mainly invobead [ %o
Local Communily
Authority Group
Baizing pulblic swaraensss abaut washa FF i)
School-based aducatian 43 31
Waste education § advice o businaszas 13 21
COperating household recycling esllection — dry recyclables™® 35 14
Dperating household recycling esllection — green/kKibchen wasie 14 12
Dperating cormmeércial recycling collection - 7
Furniture or elegtrical geads refurbizhment== 17 12
Washable nappies 1o 26
Hamea com |'.‘-ﬂ".‘.'[ir'll'.| 36 29
Cammunity composting 14 1%
Scrapstore - 0
Srmart e waste shopping g 12
Sustainable living Suppsort to hausehobds 7 14
Dther recycling activiky g 26
Other waste prevention/minimization activity 20 3l
Otk 7 10
Source: Elasirors Survay, Jume 2006, Brook Lyaahurnst
* coflection activities ware  oaly ncloded i the survey @ fhere wes also some face-fo-face contact with
houmenokls
T e incladed wiers the arganisalon was 2izo fmvoived wiltih obher achivlies with direct engagement
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Awareness of behaviour change theory by ‘on
the ground’ practitioners (2006)

4 Es model of behaviour change:
- 3% of community organisations aware of the 4 Es model

- 9% of local authorities aware and using 4 Es model

BehaViour Change theory: Amg:?cz evo,i\;es :Z‘TE‘:;::::S“
behaviours change | [LCUIELR
- 0% community projects aware or testing | S i
Enable
behaviour change theory
- 12 % of LAs claimed to be o S
sRecogriory Encourage ——Catalyse«=——  Engage , peronal contacty
peevy Gt o S
testing theoretical approaches gt I S e
Exemplify
::j‘?‘"?t" AT
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Projects that believed their approach used the following to a great
extent

| O Community Groups B Local Authorities |

Using approaches developed by your own
organisation (Base: 65 Las, 40 0G3)

Developing and testing completely new
approaches (Base: 62 Las, 39 OGs)

Applying recommended best practice
(Base: 65 LAs, 39 CGs)

Applying tried and tested community
development models (Base: 61 Las, 39
OiGs)

Testing approaches developed from
theoritical research (Base: 62 Lag, 39
CGs)

SFIEEirI{E"',' LEE-'[II'Ig elaments of the 4 Es
{Base: 60 LAs, 38 OGs)

1 1 1 1 1 T 1 1
0 3 10 13 20 23 30 33 40

Source: Electronic Sunvey, June 2008, Brook Lyndhursf
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Waste Watch

Set up in 1987

A national environmental organisation working to change the way people use
the world’s natural resources

Funded by charitable trusts, corporate sector, local and central government
and membership

Working with businesses, schools, communities, local authorities and public
bodies for a less wasteful society

‘Doing’ behaviour change on the ground — but how conscious are we of how
we are translating behaviour change theory?

www.wastewatch.org.uk
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Behaviour change ‘on the ground’

Communication campaigns
Doorstepping
Anti-contamination campaigns
Collection crew training
Community outreach

Waste education in schools

Direct engagement

www.wastewatch.org.uk
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Media and advertising campaigns
Tapping into injunctive norms by linking with accepted behaviours

Engage by raising awareness

www.wastewatch.org.uk




Doorstepping

Method of face-to-face communication with householders — practiced by
Waste Watch since 2002

Reinforces injunctive norms by explaining the kind of behaviour that is
expected

Enable by providing information and enhancing public knowledge



Anti- contamination campaigns

Communication campaign

Reinforces injunctive and descriptive norms by shaming unacceptable
behaviour

Enable by providing information
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Collection crew training

Formal training sessions with recycling collection crew

Reinforces descriptive norms by emphasising importance of reliable and
consistent service

Enable by providing information



Community outreach

Direct interaction with communities through residents associations,
community group and faith groups

Tapping into injunctive norms by linking with accepted behaviours

Enable by providing information in a format accessible to different
communities and removing language barriers



Schools waste education

Educational activities in schools, e.g. waste audits, paper making
Take Home Action on Waste — proving the impact of ‘pester power’
Using descriptive norms by demonstrating desirable behaviours

Enable by educating



Direct engagement
‘What not to waste’ project (2006)

Tapping into descriptive and injunctive norms by demonstrating desirable
behaviours

Enable by providing information and hands-on support to 16 London
families to reduce, reuse & recycle



Challenges

Monitoring and evaluation — can we prove behaviour change is happening?
Small sample sizes
Funding for action research

Developing practical behaviour change approaches — beyond marketing



Opportunities

Closer cooperation between academic/ research institutions and delivery
agents

Policy focus on behaviour change

New funding opportunities, e.g. ESRC/ Defra Research Centre for
Sustainable Behaviours

Increasing public awareness of environmental issues due to media focus



Contact

Claudia Kuss-Tenzer

Senior Consultant (Research)

Waste Watch

Tel: 0207 549 0311

Email: claudia.kuss-tenzer@wastewatch.org.uk



